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ENTRY APPLICATION FORM 2012
WHO SHOULD ENTER?

Entry is open to any organisation engaged in the organisation or provision of product or service to the UK events industry. The organisation does not need to be based in the UK but should be active in the UK. The subject of your entry must have been featured in your marketing campaigns during the year from 1st June 2011 until 31st May 2012.

HOW TO ENTER

You should have completed the entry registration and payment form prior to completing this entry application form.

You may submit entries in any number of appropriate categories. A separate application form must be completed for each entry (this application form can be photocopied), along with four copies of supporting evidence – the closing date for is 15th June 2012.  Please e-mail to: lcoleridge@cat-publications.com or mail to: Liz Coleridge, MIMA 2012, CAT Publications Ltd, Fairway House, Portland Road, East Grinstead, West Sussex RH19 4ET. United Kingdom. Tel: +44 (0) 1342 306723. Fax: +44 (0) 1342 302547. Web site: www.meetpie.com/mima
AWARD CATEGORIES

There are fourteen available entry categories. Please tick the ones for which you are submitting an entry on this form. 

 FORMCHECKBOX 

1.   Best Print Advertising Campaign
 FORMCHECKBOX 

2.   Best Public Relations Campaign
 FORMCHECKBOX 

3.   Best Web Site
 FORMCHECKBOX 

4.   Best Brochure - Intermediary section (service provider, agency, dmc)

 FORMCHECKBOX 

5.   Best Brochure - Venues section (hotel, training centre, conference centre)
 FORMCHECKBOX 

6    Best Brochure - Destinations section
 FORMCHECKBOX 

7.   Best Direct Marketing Campaign (includes e-marketing campaigns)
 FORMCHECKBOX 

8.   Best Use of Video Marketing
 FORMCHECKBOX 

9.   Best Use of Budget
 FORMCHECKBOX 

10. Best Live Marketing Event (product launch, incentive, conference, exhibition)  

 FORMCHECKBOX 

11. Best Brand Marketing Campaign
 FORMCHECKBOX 

12. Best Integrated Marketing Campaign (using a number of marketing solutions)

 FORMCHECKBOX 

13. Best Social Media Campaign

 FORMCHECKBOX 

14. Best Digital Marketing Campaign
Please note: it is extremely important to complete each section as fully as possible, in order to be considered as a winner by the judges. Your entry should be typed and not handwritten.

Contact details:

Name:

Position:

Organisation:

Address:

Postcode:




Country:

Tel no:




Fax no:

E-mail:




Website address:

2. Name of outside creative agency or other intermediary agency employed on this project:

3. Name of project

4. Objective and strategy of project 
(Explain specifically what you set out to achieve with the marketing project and why - in no more than 200 words) 

Scoring: 
Clarity of objectives worth 10 points; Campaign strategy worth 10 points

5. Material background information 
(Identify your organisation’s market sector/target audience, multiple market applications, budgetary constraints, deadlines, etc – in no more than 200 words)

Scoring: 
Identification and understanding of target audience worth 10 points
6. Campaign Strategy, evaluation and results :
· Outline your campaign Strategy (10 points)

· Support this with why you think this project is exceptional in its Creativity; design/message/content. (10 points) 

· Excellence of the execution of the Campaign (10 points)

· Use of Budget: (10 points) 

· Method of Measurement/evaluation process and results (10 points) investment and results using sales, awareness levels, market research or other benchmarking processes to measure actual expenditure, success  

· Return on investment (10 points)

Please detail in no more than 200 words per point [ie Strategy, Creativity, Execution etc]
Pease note: It is important that you supply details of budget, methods of measurement and return on investment to be considered as a winner by the judges.  
7. Entry requirements

The information above is a true and fair representation of our meetings industry marketing project and as such we hereby submit this entry to the Meetings Industry Marketing Awards 2012 for consideration by the independent judging panel. I accept that the decision and judgment of the panel is final and that no explanation will be given for decisions reached. Finalists may be asked to substantiate their results and if claims are found to be false, the organisers reserve the right to disqualify the offending company.

Signed:





Date:
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