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Industry leaders read        because...

{ M&IT has solid, well-researched editorial 
and opinion pieces that I believe offer insight 
in a cluttered market place, with passionate 

and committed editorial staff with good 
industry knowledge - and the best 

circulation in the business! |
Richard Foulkes, Director, The Imagination Group

{ I always find M&IT a good read 
- the case studies and destination 
information keep the magazine in 

our office all month. News is usually 
my first port of call and not just to 
see if Zibrant are in there! I also 

have a lot of time for all the good 
work M&IT does for charity. Keep up 

the good work! |
Fay Sharpe, Managing Director - 
Sales and Marketing, Zibrant Ltd

{ M&IT magazine and meetpie are 
essential tools in keeping up to date with 

our ever evolving business. There is a high 
level of awareness, knowledge, expertise 
and investigative journalism that shines 
through the publication and provides a 

professional and well researched insight 
into today’s events industry |
Nigel Cooper, Executive Director, Motivcom

{ I have read M&IT magazine since my early days in the 
meetings industry and have always appreciated the breadth of 
content and the manner in which tough topics impacting our 
industry are addressed head-on. During the seven years that 
I lived and worked in North America I accessed meetpie.com 
regularly to get my ‘fix’ of UK industry news and the magazine 

is still on my ‘must read’ list now I’m back in the UK |
Sue Potton, Director of New Business, George P. Johnson

{ M&IT is a really valuable resource for checking 
the latest news and events in the industry and 

learning of new initiatives and innovations across 
technology, venues and other event services |

Lyn Simmons, Conference Manager, 
Specialist Schools and Academies Trust

{ For me, M&IT is a trusted 
source of information - and 
an interesting read - with 
informative articles and 

comparative data |

James Haslam, General Manager, 
UK Oracle User Group

{ “I find M&IT brave and thought provoking 
as well as being a first class update on what’s 

happening in our industry. The magazine is 
always in my must-read pile and woe betide 
you if you don’t follow meetpie.com - you are 

seriously out-of-touch!” |

Debbie Donaldson, Global Development Director, Grass Roots
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Circulation profile

UK circulation

Meetings & Incentive Travel reaches 
a carefully targeted audience 
of corporate, association and 
intermediary event organisers 
throughout the UK. Each issue of 
the magazine is sent to requested 
readers — representing 85% of the 
total circulation. The balance of the 
circulation is rotated through the 
remaining sections of the database, 
totalling more than 30,000 named 
UK buyers. Unlike other meetings 
magazines, the printed copy of 
M&IT is not sent free of charge to 
SUPPLIERS or ADVERTISERS other 
than voucher copies, ensuring the 
highest quality buyer penetration.

Attendance of largest event
Less than 50 10%
51 – 100 14%
101 – 200 18%
201 – 500 21%
Over 500 36%

Attendance of smallest event
Less than 50 80%
51 – 100 12%
101 – 200 4%
201 – 500 2%
Over 500 2%

Source: Audit Bureau of Circulations (01/07/09-30/06/10)

Type of event
Conference/meetings  94%
Corporate hospitality  49%
Training  48%
Product launch 43%
Incentive travel 35%

Buyer profile

Audited average circulation
(JULY’09 - JUNE’10) 19,774

Where past events were held
UK 99%
Europe 42%
North America 24%
Africa/Middle East 22%
Asia 20%
South America 15%
Australasia 14%

Association 
executives

21%

Corporate
buyers

54%

Intermediaries
25%
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Short haul by country - number of groups

Trends and Spends
The Meetings & Incentive Travel 2010 Trends and Spends Survey is a study of destinations and traffic volume and reports the 
results of groups operated overseas by the UK's top agencies between January-December 2009.

Long haul by country - number of groups

Long haul by city/state/resort - number of groups

Short haul by country - delegate nights

Long haul by country - delegate nights

Short haul by city/state/resort - number of groups

Long haul by city/state/resort - delegate nights

Short haul by city/state/resort - delegate nights

Spain 133
France 128

Germany 106
Italy 75

Netherlands 65
Austria 58

Belgium 42
Switzerland 33

Hungary 33
Ireland 31

Paris 88
Barcelona 76

Vienna 57
Amsterdam 56

Berlin 54
Brussels 39

Rome 38
Madrid 36

Budapest 33
Dublin 28

USA 148
China 23

UAE 20
South Africa 19

Canada 14
Brazil 11

Singapore 11
Australia 9

Argentina 6
Thailand 4

New York 25
Dubai 18

New Orleans 15
San Francisco 14

Miami 13
Boston 13

Cape Town 13
San Diego 12
Singapore 11

Orlando 11

	 Spain	 18%
	 Italy	 13%
	 France	 12%
	 Germany	 10%
	 Austria	 5%
	 Czech Republic	 5%
	 Netherlands	 5%
	 Portugal	 4%
	 Turkey	 4%
	 Switzerland	 4%
	 Others	 20%

	 Barcelona	 9%
	 Paris	 9%
	 Rome	 7%
	 Berlin 	 7%
	 Madrid	 6%
	 Vienna	 5%
	 Prague	 5%
	 Amsterdam	 4%
	 Istanbul	 4%
	 Lisbon	 4%
	 Others	 40%

	 USA	 51%
	 UAE	 11%
	 China	 7%
	 Canada	 6%
	 South Africa	 4%
	 Singapore	 4%
	 Mauritius	 3%
	 Brazil	 3%
	 Caribbean	 2%
	 Australia	 2%
	 Others	 7%

	 Dubai	 10%
	 Chicago	 7%
	 San Francisco	 6%
	 New Orleans	 6%
	 New York	 5%
	 Shanghai	 5%
	 San Diego	 5%
	 Boston	 4%
	 Singapore	 4%
	 Orlando	 4%
	 Others	 44%
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Participating
UK agencies

Avventura
Adding Value
Banks Sadler
BCD Meetings and Incentives
BI Worldwide
BSI Meetings and Events
Business Travel Team
Carlson Marketing
CMM 
Confab Consulting
Creative Direction
drpGroup
Euro RSCG Skybridge
FMI (formerly Oxford Motivation)
FSL Events
George P Johnson
Grassroots
Jack Morton Worldwide
Jarvis Woodhouse Events
MCI UK
Oxford International
PAREXEL Medcom Meeting Services
Principal Promotions
Roantree Incentive Marketing
The Turner Agency
The Ultimate Event Company
Vannes Event Management
Top Banana Team
W&O Events 
World Events
WorldSpan Group
Zibrant

2010 Trends & Spends Survey
Statistics Summary

	 Groups	 Participants	 Delegate nights 
			   in sample

Long haul	 296	 18,415	 55,864

Short haul	 889	 66,794	 151,691

Total	 1,185	 85,209	 207,555

		  Average	 Average
		  group size	 duration

Long haul		  62	 3.0 nights

Short haul		  75	 2.3 nights
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The British Meetings and Events Industry Survey

Carried out by The Right Solution – and sponsored by the Confex Group, Jersey Conference Bureau, the 
Scottish Exhibition + Conference Centre and Visit London – this survey focuses on the buying trends 
of event organisers from the corporate and association sectors. The results are based on telephone 
interviews or on-line completions among 314 national (UK) association organisers and 318 corporate 
organisers for events held from July 2009 through to June 2010.

	 Corporate sector	 Association sector 

	 Average number of events organised	 35	 22

	 Average number of delegates:	at main event	 345	 305 
		  at other events	 129	 119

Delegate rates: Corporates - average daily delegate rate £59.80 (inc VAT), average 24-hour delegate rate £160.30 (inc VAT).
Associations - average daily delegate rate £47.40 (inc VAT), average 24-hour delegate rate £135.60 (inc VAT).

London 69%

Birmingham 28%

Manchester 15%

Edinburgh 13%

Leeds 12%

Glasgow 9%

Cardiff 9%

Newcastle/Gateshead 9%

Nottingham 9%

Coventry 9%

Liverpool 8%

Brighton 6%

Belfast 6%

Harrogate 5%

Blackpool 4%

Aberdeen 3%

Bournemouth 2%

Bristol 2%

Oxford 2%

Cambridge 1%

York 1%

City centre hotel 43%

Out of town hotel 18%

Unusual venue 16%

Luxury venue 13%

Purpose-built convention centre 13%

Multi-purpose venue 10%

Airport hotel 10%

Dedicated conference centre 9%

Sporting venue 7%

University/academic venue 6%

City centre hotel 24%

Purpose-built convention centre 14%

University/academic venue 13%

Dedicated conference centre 12%

Out of town hotel 10%

Unusual venue 9%

Multi-purpose venue 8%

Sporting venue 4%

Luxury venue 3%

Airport hotel 2%

Destinations used Destinations used

Corporate sector 
Type of venue used

Association sector 
Type of venue used

London 59%

Birmingham 31%

Manchester 21%

Leeds 16%

Edinburgh 15%

Glasgow 11%

Newcastle/Gateshead 10%

Nottingham 10%

Cardiff 10%

Coventry 8%

Liverpool 8%

Harrogate 5%

Brighton 5%

Bristol 5%

Belfast 5%

Bournemouth 4%

Aberdeen 4%

Blackpool 4%

York 4%

Cambridge 4%

Oxford 3%
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The leaders in design and quality editorial

Supplement 
package t

. Minimum size eight pages,  
 increasing in multiples of  
 four pages

. Distributed to the 19,774 
 readers of Meetings &  
 Incentive Travel

. Uploaded in a digital 
 format to meetpie.com

Editorial t

. An experienced member  
 of the M&IT team will be  
 commissioned to write the  
 supplement

. Introductory briefing  
 meeting with a journalist  
 to determine which  
 aspects of the destination  
 should be covered

. Result is high-quality,  
 purpose-designed  
 sales message, written to  
 sponsor's requirements

Advertising t

. M&IT undertakes to sell additional advertising in the supplement in order to increase the final size and impact. For each additional advert 
 page sold, M&IT will offer one free additional page of editorial

. For example, for a basic 8 page sponsorship, with an additional 4 advertising pages sold, M&IT will offer the sponsor an additional 4 free 
 extra editorial pages, leading to a 16 page final supplement size

Advertorial t

. Advertorials are designed  
 to look like an editorial  
 page with colour  
 photographs

. Client has full editorial  
 control

. Copy can be written by the  
 client or by a member  
 of the experienced M&IT  
 editorial team

Norway’s Fjords offer visitors a taste 
of quintessential Scandinavia – the 
picture-postcard Norway of which 
dreams are made. And lovely Bergen 
is the perfect gateway all year-round. 

More than 900 years old, Bergen 
is an international city situated 
on the west coast with 250,000 
inhabitants; Norway’s second largest 
city. It is also a UNESCO World 
Heritage Site. Bryggen, its Hanseatic 
wharf, dates back to medieval times 
and has been beautifully preserved. 
Today it offers restaurants, cafes, 
shops and art galleries.

The ideal city for meetings
With everything within walking 
distance, Bergen is ideal for events for 
up to 2,100 participants all year-round.

Easy access 
There are direct flights from more 
than 30 destinations in Europe and it 
is less than 2 hours from London

Wonderful winter experiences
Bergen has something for everyone, 
whatever time of the year. The 

Fjords are Scandinavia’s number one 
attraction; spectacularly beautiful 
living landscapes formed by the 
relentless action of glaciers and 
water over millions of years. 

Activities in the region include fishing 
trips, sailing, rafting, fjord safaris 
and glacier walks. Or choose from 
the following selection: 
n  Fløibanen Funicular, from Mount 
Fløyen, approx 320 m above sea 
level, offers beautiful views of 
Bergen and the surrounding areas
n  Ulriken643, the highest of 
Bergen’s seven mountains, now 
offers a stunning restaurant, 
Sky:Skraperen, ideal for 
breathtaking meetings for up to 50 
and get-togethers for 100 
n  Bergen Aquarium is a lovely venue 
for receptions for up to 1,200 or 
dinner for 220 
n  Norway in a nutshell® runs 
year round and includes the 
Bergen Railway Line, the impressive 
Flaam Railway, the Aurlandsfjord 
and the narrow Naeroyfjord – 
both on the UNESCO world heritage 

Gateway to the Fjords
list – before continuing to the 
steep Stalheimskleiva. 

An unforgettable itinerary 
n  Take a magical trip on the coastal 
steamer Hurtigruten 
n  Embark on a Sea Eagle safari and 
hope to encounter northern Europe’s 
largest bird of prey
n  Seafood experience – Cornelius 
is well known for its exceptional 
seafood and wonderful location in the 
stunning archipelago outside Bergen 
n  In the winter, sledge down Mount 
Fløyen
n  Julehuset Christmas Shop is 
open year-round offering typical 
Norwegian gifts and decorations 
n  Christmas in Bergen – from the 
1st day of December, Bergen is 
transformed into a delightful, cosy 
Christmas delight

Bergen Convention Bureau offers 
free, unbiased advice and assistance 
Tel: 00 47 55 55 20 10  
convention@visitBergen.com  
www.visitBergen.com

Te
rje

 R
ak

ke
/N

or
di

c 
Li

fe
/In

no
va

tio
n 

N
or

w
ay

B
år

d 
Lø

ke
n 

/V
is

it 
Tr

om
sø

K
je

til
 S

ko
gl

i /
In

no
va

tio
n 

N
or

w
ay

The natural place to meet
WHITE NORWAY
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Tromsø is the capital of Norway’s 
high north and offers an active 
cultural life all year round. It is 
also the perfect place to spot the 
Aurora Borealis. 

Spectacular city for meetings
With everything within walking 
distance, meetings in Tromsø 
save time, money and are easy to 
organise. With 2,600 beds, meetings 
for up to 1,000 can be hosted.

Easy access
Direct flights from London to Tromsø 
take just 3.5 hours. There are 10-12 
daily flights from Oslo and Tromsø 
airport is only 10 minutes from the 
city centre.

Gateway to the Arctic
As soon as the snow falls, Tromso 
becomes a winter wonderland offering 
rides in reindeer-driven sleighs, dog 
sledding, ice fishing and snow mobile 
trips. It is only a few 100 m to the 
nearest cross-country skiing trails and 
close by, the beautiful mountain areas 
are perfect for ski trips.

ADVERTISEMENT FEATURE
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Or try one or more of the 
following ideas:
n  Travel up Mount Storsteinen by 
Cable Car for champagne at 421 
m above sea level and enjoy the 
unforgettable views
n  Enter an ice fishing competition 
on a frozen lake 
n  Enjoy a reindeer sleigh ride 
through majestic mountain peaks, 
valleys and deep blue Fjords. 
Lunch is served inside a lavvu or 
traditional Saami tent
n  Experience a snowmobile safari 
n  Gourmet dinner at Emma’s 
Drømmekjøkken (Dream Kitchen)
n  Try dog sledding under the 
Northern Lights! 
n  Old fishing vessel Vulkana has 
been converted into a floating 
SPA. Enjoy while sailing around 
Tromsø island
n  Arctic Deep Sea Fishing 
Competition with an introduction by 
one of Norway’s best fishing guides 
n  For those seeking off-piste 
adventures, Lyngen has lots to offer
n  Enjoy a midnight concert in 
the Arctic Cathedral. Tromsø’s 

Where your Arctic adventure begins
architectural landmark was inspired 
by icebergs, fish racks and Sami 
tents and sports the biggest 
stained glass window in Europe 
n  Visit Mack’s brewery, the oldest 
pub in Tromsø and the world’s 
northernmost brewery 
n  Lunch or dinner at Lunch at 
Fiskekompagniet Sjøsiden, one of 
Norway’s best seafood restaurants

Temperature 
In spite of its location, Tromsø 
enjoys a moderate insular climate. 
The average January – March 
temperature is -2 degrees Celsius.

Visit Tromsø offers free, unbiased 
advice and assistance to 
event organisers  
Tel: 00 47 776 10 000
Email: post@visittromso.no  
www.visittromso.no

WHITE NORWAY
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 Vancouver & Whistler

Vancouver is a dynamic, multicultural city 
set in a spectacular natural environment. 
It consistently rates as one of the top 

10 meeting and convention destinations - 
voted most popular city in North America for 
international meetings by the International 
Congress and Convention Association (ICCA) 
three years in a row. Selected as one of the 
most liveable cities in the world, Vancouver 
is the proud host of the 2010 Olympic & 
Paralympic Winter Games. 

Vancouver offers wide-open spaces, sandy 
beaches, majestic rainforest and rugged 
West Coast mountains. It also offers a 
sophisticated urban environment with diverse 
neighbourhoods, pedestrian-friendly streets, 
world-class cuisine, high-end spas and lots of 
shopping.

Year-round, Vancouver's mild climate 
provides visitors with a natural outdoor 
playground. Play golf in the morning and 
ski and sail in the afternoon! Summer 
temperatures average 24°C while in the winter 
they drop to around 7°C. Except on the local 
ski hills, it rarely snows in the city.

Located on Vancouver’s downtown 
waterfront with a dramatic mountain 
backdrop, the Vancouver Convention Centre 
is renowned worldwide for service, technical 
and culinary excellence, and a commitment 
to environmental sustainability. The Centre 
is in the heart of it all. The Centre is also the 
first ever repeat winner of the International 

Association of Congress Centres (AIPC) 
award for ‘World’s Best Convention 
Centre’ (2002, 2008).

Fun incentive ideas
> Rent a bike and ride the 8.8km seawall 

path through 1,000-acre Stanley Park

> Vancouver is the third largest centre for the 
film industry in North America. Visit some 
of the movie sites in ‘Hollywood North’

> A scenic transfer to Deep Cove to sea 
kayaks, Salish longboats and historic 
voyageur canoes for a paddle adventure in 
the beautiful Indian Arm inlet

> In the serene beauty of a natural winter 
playground, discover why snowshoeing is 
the fastest growing outdoor winter activity

> Take an ATV or jeep tour to a mountain-top 
salmon bake 

> A breathtaking ride on the PEAK 2 PEAK 
gondola 

Visitors love it!
Vancouver is a world-class city whose natural attractions ensure it wins 
awards time and again

Getting there
The number one airport in North America and 
one of the top 10 in the world, Vancouver 
International Airport is served by more than 
37 international, national and regional carriers 
that provide 650 non-stop flights per week to 
Vancouver.

For further information:  
www.tourismvancouver.com
www.whistler.com/groups

Venue Theatre- Banquet-
 style style
Vancouver Convention  
Centre    14,933 6,080
BC Place Stadium  60,000 7,000
General Motors Place 
Stadium 18,000 960
Whistler Conference  
Centre         1,600  1,120
Fairmont Chateau 
Whistler           1,300 880
Westin Resort & Spa      980          770

Venue Theatre- Banquet-
style style

Where to meet: largest facilities

Whistler
World-renowned as one of North America’s top 
golf, mountain biking and skiing destinations, 
Whistler is nestled among the spectacular 
Coast Mountains of British Columbia just a 
two-hour, scenic drive north of Vancouver up 
the spectacular Sea to Sky Highway. Long 
established as a destination for conferences 
and events, Whistler offers approximately 
150,000 sqft of conference space in a 
variety of venues plus a total of 3,200 hotel 
rooms and more than 5,000 rooms in other 
accommodation styles. 

Where to stay
HOTELS IN VANCOUVER
No of five-star hotels: 8;  bedrooms: 2.467
No of four-star hotels: 34;  bedrooms: 6,758
No of three-star hotels: 6;  bedrooms: 698

HOTELS IN WHISTLER
No of five-star hotels: 1;  bedrooms: 273
No of four-star hotels: 7;  bedrooms: 1,669
No of three-star hotels: 5;  bedrooms: 763 
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A sailboat in the harbour

Edmonton began as a fur-trading 
outpost more than 200 years ago and 
expanded rapidly with prospectors 

during the 1897 Klondike Gold Rush. Today, 
Alberta’s capital is Canada’s sixth largest 
city and home to a metropolitan region of 
over a million residents. It also boasts the 
longest stretch of urban parkland in North 
America, which is 22 times larger than New 
York’s Central Park and eight times larger 
than Vancouver’s Stanley Park.

Edmonton is also one of Canada’s 
sunniest cities - in June the city enjoys up to 
17 hours of daylight per day.

A local tourism initiative known as FRESH 
is designed to incorporate Edmonton’s 
enthusiasm for life, community and the 
environment with the needs of event 
organisers. It will provide a fresh approach 
to finding creative solutions for event 
organisers and their delegates. 

Where to meet – largest facilities

Venue Theatre- Banquet-
 style style
Edmonton Expo Centre    4,000 5,000
Shaw Conference Centre  7,000 3,500
Universiade Pavilion  5,000 3,000

Venue Theatre- Banquet-
style style

Where to stay
Rating Number  Number
 of hotels* of rooms*
4 and 4.5 12 2,500
3 and 3.5 37 5,000

* An approximation that includes hotels with a star and 
diamond rating

Rating Number Number
of hotels* of rooms*

Getting there
Edmonton International Airport is served 
by more than 25 airlines flying to all major 
Canadian and US cities plus more than 50 
global destinations. 

Edmonton

A fresh approach... Fun incentive ideas
> FestiVals galore!
 More than 30 festivals celebrate arts, 

culture and sports.  Why not join one of 
them? Edmonton Tourism’s 'Festival City 
in a Box' programme offers organisers a 
package to attend a festival – ready to go

> nature
 Book a North Saskatchewan River Valley 

Segway tour, situated in the largest urban 
parkland in North America 

> shopping 
 Explore the Old Strathcona Historic 

Area, voted one of the Top 10 Coolest 
Neighbourhoods in Canada, or the West 
Edmonton Mall, described as the greatest 
indoor show on earth and spanning the 
equivalent of 48 city blocks

> arts and culture
 The Downtown Arts District hosts events 

and festivals and is home to the brand new 
Art Gallery of Alberta

> attractions 
 Not-to-be-missed: Fort Edmonton Park, 

Canada’s largest living history museum, 
and the Royal Alberta Museum, to explore 
the history of western Canada

Canada’s sunniest city is working hard to attract events with its creative 
solutions to business needs

For further information:  
www.edmonton.com/for-visitors/meeting-
and-event-planners.aspx

CANADA _7

The Art Gallery of Alberta

Join one of the city’s many events easily with 
Edmonton Tourism’s ‘Festival in 
a Box’ programme

Ph
ot

o:
 R

ob
er

t L
em

er
m

ey
er

Festival City in a Box

Ph
ot

o:
 E

dm
on

to
n 

To
ur

is
m

6 _ Czech Republic

The Czech Republic offers historical 
venues featuring high-tech 
equipment and modern convention 

centres set against a backdrop of 
picturesque cities. 

In fact, it is thought that the world’s 
first trade fair was held in what is now 
the Czech Republic’s Central Bohemia 
region in the mid-18th century, giving the 
Czech Republic centuries of experience 
in hosting prestigious gatherings. Today, 
meeting organisers can choose from a vast 
array of hotels with the facilities to host 
large conferences. There is an excellent 
choice of four and five-star properties 
with most of the big international names 
represented. In total there are more 
than 40 five-star properties, 400 four-
star hotels and in excess of 800 three-
stars. And there is an equally wide range 
of lovely and unusual venues ideal for 
accommodating smaller groups.

A stunningly 
different destination

And in the capital Prague, organisers 
can meet in Romanesque rotundas, 
Gothic towers and cathedrals, 
Renaissance royalty residences and 
palaces or Baroque churches among 
others!

Stone castles, historic sites and 
ancient monuments are scattered 
throughout the ancient towns of the 
Czech Republic, all echoing the rich 
history of central Europe. Against a 
scenic tapestry of rugged landscapes and 
primeval forests, a stunningly different 
destination emerges. A destination where 
delegates can take a tour back through 
time and explore Gothic churches and 
castles from the Middle Ages, unwind in 
an historic spa town or enjoy a round 
of golf at one of Europe’s oldest golf 
courses. 

Czech Republic is one destination that 
offers a variety of different experiences. 

Prague 
One of the most romantic cities in 
Europe, the Czech capital of Prague 
is a glorious place to hold events. The 
1,000-year-old Prague Castle dominates 
the skyline as the Vltava River 
snakes through the Old Town district. 
Visitors love to explore the shops and 
restaurants of Wenceslas Square. 

And as much as visitors fall in love 
with Prague for its history, beauty and 
ancient charm, it is also a modern 
and vibrant city. It now boasts a wide 
range of glamorous hotels, first-class 
restaurants and a young and fashionable 
club scene. Prague can offer anything 
your group wants – with a backdrop 
almost unmatched in the world.

It also offers modern convention 
facilities for all sizes of events.
www.pragueconvention.cz

Combining the cutting-edge technology of a vibrant, developing country with the beauty and 
majesty of an historic nation, the Czech Republic has much to offer for events

CzechSupp.indd   6 20/04/2010   15:08
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A stunningly 
different destination

WHAT’S ON OFFER

Spas and wellness 
retreats
One of the few places on Earth that 
can boast such a high concentration 
of mineral-rich springs, the Czech 
Republic offers hundreds of curative 
springs that generations of spa-goers 
have been using to detox, heal and 
refresh themselves for centuries. 
These are not luxurious, pampering, 
Western-style spas but traditional 
spas used to help heal people as 
part of their medical treatment. 
There are almost 40 spa towns in 
all.

The West Bohemian Spa Triangle, 
as it has come to be known, is 
made up of the famous spa towns of 
Karlovy Vary, Mariánské Lázně and 
Františkovy Lázně.
www.spas.cz

Golfer’s paradise  
There are more than 70 high-quality golf 
courses in the Czech Republic and some 
are more than 100 years old. One of the 
oldest courses in Central Europe is located 
in the famous spa town of Mariánské Lázně. 
Opened by Edward VII, King of England, 
in 1905, the Royal Golf Club of Mariánské 
Lázně features late 19th-century Scottish 
and Irish golf course architecture. Built on 
an upland plain some 780m above sea level, 
the challenging course has been played 
by kings, princes, industrial magnates and 
some of the world’s best golfers.       
www.golfml.cz/en

Czech Republic _7

Main pics from left: Prague 
Hilton; Prague Castle; the 
spa town Mariánské Lázně

Small pics from top: The 
Municipal House, Prague; a 
cosy wine cellar; staircase at 
Hotel Josef Prague
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Harrogate International Centre prides itself 
on its loyal relationships with its clients. 

And, as requested, it is investing 
millions in two new halls

If you would like to speak to one of the HIC team about your event:
Tel: 01423 537474  sales@harrogateinternationalcentre.co.uk 

Harrogate International Centre (HIC) is one of the UK’s longest established and 
most successful venues for conferencing and exhibitions. It remains one of the 
unique gems within the events industry and attributes its continuing success 
to the fact that its offer is built around the needs of the events it hosts. 

Stuart Quin, HIC Director, comments: “We listen closely to our clients, often 
anticipating their requirements before they do. Forging strong relationships 
with our organisers is one of our strengths, and building their business helps 
to build ours, so we are very excited about our improvement programme, 
which will allow our clients to make the most of an even bigger and better 
HIC!”

The HIC £13m programme is due to start in the spring and will secure the 
venue’s position at the leading edge of the industry. On completion of the 
two new halls, clients will have 19,000sqm of space, which is flexible enough 
to be used for a wide variety of exhibitions, conferences, corporate events, 
banqueting and entertainment.

Venue portfolio
• Second largest integrated conference and exhibition venue in the UK
• Currently eight 8 Exhibition Halls offer 16,500 sqm of space
• Dedicated conference auditorium to seat 2,000 delegates
• Queen’s Suite breakout space - offers one large space or splits into as   
 many as ten breakout areas
• Royal Hall, a recently fully restored Edwardian theatre, seats up to 1,000
• Sun Pavilion, an art deco styled venue set in Grade II listed Valley Gardens 
• £13m investment to develop an additional 3300 sqm of event space   
 in two new halls, each with floor to ceiling heights of six metres. 
 The development is expected to be complete by autumn 2011.

Experienced professionals
HIC has a huge amount of technical expertise and event management 
experience – The HIC team understands how to make sure your event is a 
success. This experience comes as an integral part of the package.

Stylish networking choices
Harrogate offers exceptional choice for those important networking events, 
and its compact centre means you are never far from your colleagues.  

From traditional to contemporary hotels, chic bars and stylish restaurants, to 
castles and stately homes – you will find a real Yorkshire welcome, wherever 
you decide to socialise in Harrogate.

Location, location, location
Thanks to its rich spa history, access to the Yorkshire Dales and sophisticated 
shopping, eating and nightlife, Harrogate really does have an all-round 
appeal bringing many business visitors back for leisure breaks throughout 
the year.

Easy access
Located in the middle of the UK, Harrogate has ample road and rail links as 
well as an airport only 20 minutes away, making it simple for your visitors to 
get here. Once in Harrogate, hotels, bars, restaurants and chic retailing are 
within easy walking distance of the centre and each other. 

Getting better and better!
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